
Is Your Scouting Door Open?

S o c i a l  M e d i a  P r e s e n c e
There are a number of ways to show the community at large or our specific neighborhoods that Scouting is alive and well. One of 
these is through continually populating social media as well as other kinds of media. Know and use your resources.

Here below are several ways that you can do that. We strongly suggest that you do most or all of them. Why? Because each of them 
reaches a unique audience. While we do want youth to know about our programs, we really want parents to know. Parents use many 
of these, probably as much as or even more than the youth.

The key? Continually populate these and keep them current. Otherwise, people take a pass on considering you because the 
information is stale. 

Most people have a Facebook account—not just young people. This media is one of the best and most 
versatile ways to get attention to your unit. You can have a private group page, accessible by only the 
members, and you can have a public page that anyone can see. We recommend at least a public page so 
that people in the general public can see what you’re doing. But here’s the key—and this you must do—keep 
it populated and current. At least once a week, someone in your unit should be posting a picture or blurb or 
preferably both about what your unit has been doing. Let the public know. For a small fee, you can also boost 
posts to let the wider community know of special events or activities you are involved with. Not only should 
you post on your group FB page, but also, individuals should post about unit activities on their personal pages.

Instagram is a great way to share photos. Unlike Facebook, there aren’t a lot of stories, quizzes, political 
commentaries, etc. It is more geared towards sharing 1-2 photos, accompanied by nothing more than a small 
caption. Due to its simple nature, it is best done on a phone. Download the app, sign up, and start sharing 
photos directly from your phone camera. It can be linked as well so that photos that are shared on your 
Instagram page can be shared on your Facebook page.

Broadcasting daily short burst messages to the world with the hope that your messages are useful and 
interesting to someone is what Twitter and ‘tweeting’ is about. In other words, microblogging. Twitter employs 
a purposeful message size restriction to keep things scan-friendly: every microblog ‘tweet’ entry is limited to 
140 characters or less. This size cap promotes the focused and clever use of language, which makes tweets 
very easy to scan and also very challenging to write well. This size restriction has really made Twitter a popular 
social tool. Twitter can also be linked to Facebook.

Nextdoor is an online neighborhood bulletin board. Postings can range from items for sale, to local news, to 
safety watch. Nextdoor can be used by Scouting units (postings are made by individuals in the neighborhood) 
to post notices about fundraisers or popcorn sales. You can also post information about recruitment nights, 
and consider posts about your unit programs, especially service projects. You might also think about posting 
about recent local hikes and use the idea of recommending hiking trails to build awareness of local Scouting. 
Nextdoor does include the option to post pictures.

Do you have a unit web site? We hope so. The internet is probably the number one way that people search 
for opportunities around them. It doesn’t have to be complex, but does have to be inviting and current. Keep 
it up to date. You don’t have to make all your information public, but tell people your story with pictures and 
words that will make people want to be a part of you.

Newspapers are still used and read by people—believe it or not. Not only that, most of them publish an online 
version. Send pictures and short write-ups of your activities: Blue and Gold Dinner, pinewood derby, coastal 
cleanup, courts of honor, high adventure, Eagle projects, and so on. Use the Patch. You can post for free there, 
and it often gets published to more than one neighborhood.


