
One of the most difficult things about becoming a successful personal trainer is the marketing 
aspect of it. Most personal trainers are fully equipped with the knowledge that they need in order 
to train clients and get great results. They studied real hard, passed the test, got certified and 
might even have a personal training job lined up. But wait, how do you fill your schedule with 
clients? The personal training sales and marketing aspect of the business is something that you 
will have to learn on your own most of the time. 

If you are working at a big commercial gym such as 24 hour fitness, they usually have a 
dedicated personal training sales team that will help fill up your schedule with new clients. But if 
you are not working at a large commercial gym, you will most likely have to market yourself in 
order to fill your schedule.  

In this article I will be talking about the importance of having an online personal training 
presence in order to market yourself and gain exposure. The Internet can be a very powerful 
tool if you use it correctly and there are hundreds of different avenues you can take to market 
your business. Let’s go over the top five ways that you can get your name out there on the 
worldwide web. 

!  

Creating your personal website 
Having a personal website is important for a lot of different reasons. The first is that it makes 
you look more professional because you have a dedicated domain name. The second reason is 
because a website is much more flexible than any social media platform has to offer. The third 
reason is that you can create your own articles and content that can be indexed in the search 
engines. This will give you tons of exposure and traffic to your website. The fourth reason is that 
it gets you thinking about a brand name (which should be your domain name) for your personal 



training business. Having a brand name will be important for most of the following reasons in 
this article. The brand name can simply be your first and last name if you are stressed about 
coming up with a super cool name.  

Creating your website into 2018 is extremely easy compared to about 10 years ago. Purchasing 
your own personal domain name will run about $10 a year and you can get hosting for as cheap 
as three dollars a month. Once you have both of those things you can run a free content 
management system called WordPress. Most blog style websites run on WordPress and it is 
completely free to use and offers millions options on how to customize your website. Check out 
my website PTpioneer to see what is capable with wordpress.  

Getting your business listed on local directories 
Once you have a brand name (which can simply be your name) It is important to list your local 
business under the main business directories. This will help you show up in the search engines 
as well as the various websites that you list your business. There are literally dozens of different 
places that you can register your local business but I will be mostly talking about the two primary 
ones in the United States. 

The two most important directories are Google business and Yelp. If you get properly indexed in 
both of these business directories you will appear when people search “personal trainer in your 
area” on Google or if they search for personal trainers on yelp. This is extremely important and 
can be a fantastic way to get new clients. More and more people nowadays are using Google to 
search for what they want instead of using mouth-to-mouth referrals.  

The reason for this is because people trust businesses that have good reviews. In addition to 
listing your business under the directories, having positive reviews are the next step and are just 
as important. When you first start out I would recommend trying to get 5 to 10 of your close 
friends and families to give you a positive review. These positive reviews will also help your 
business show up when people search personal trainers in your area because google and yelp 
prefer business with good reviews.  

Leveraging social media 
Using social media platforms to help build your brand and business is something that can’t be 
avoided in 2018. You should be constantly building the main three social media platforms which 
are Instagram, Facebook and Twitter. Not only is it a great way to show off awesome before and 
after photos of your clients, it is also a great way to get in touch with other influencers (i’ll go 
more in depth about this below) in the industry. 

The social media platforms are one of the best ways for word of mouth to travel. People will 
share your posts and your profile with other friends and family. Building followers on these three 
platforms will make it much easier to market yourself and fill up your schedule with new clients. 

https://wordpress.org/
http://www.ptpioneer.com/
https://www.google.com/business/
https://biz.yelp.com/signup_business/new?utm_campaign=add_business&utm_content=add_business_as_owner&utm_medium=www&utm_source=search_page


Video marketing 
Video marketing is getting more and more popular every single year. This is a fantastic way to 
get eyes on your brand and to get recognized as an industry expert. Although YouTube can 
technically be considered social media, it is also so much more.  

There is a strong trend towards video content being the preferred type of content people 
consume online. And because of this, YouTube videos are showing up more and more in the 
search engines as preferred content when compared to typical written articles.  

On top of that, you don’t need to pay for hosting or for a domain name with YouTube. It can 
basically act as your personal website. Obviously I still recommend having your own personal 
domain name but having your own YouTube channel is incredibly beneficial. You can make 
videos from dieting, healthy cooking, exercises or anything else that comes to mind.  

Producing high-quality videos is definitely one of the best ways to get your brand recognized in 
2018. Building YouTube subscribers can be an effective way to build your personal training 
business and get new clients.  

Connecting with industry leaders and guest blogging 

In order to be perceived as an expert in the personal training space, it is important to be 
recognized by the current experts online. In order to do this you can reach out to the various 
experts in your field and ask if you can guest post on their website. This is a fantastic way to 
gain exposure for your brand. 

Most of these industry leaders all use social media and this is another reason why you should 
have social media accounts that you are proud of. A lot of the times you will be reaching out to 
these industry leaders through one of the big three social media platforms. 

Another way to get in touch with site owners is to try and find their e-mail address somewhere 
on their website. If they don’t have their e-mail, most of the time they will have a contact form 
that you can use to send a message straight to their inbox.  

Consider pitching a guest post about something that the don’t yet have published on their 
website in order to attract their attention. Getting your content published on their website with a 
link back to your personal website and social media platforms is extremely powerful. Not only 
does it get the eyes of their readers on your brand, it also helps to build trust in the search 
engines by having links pointing to your website. This helps with search engine optimization for 
your personal articles on your website as well as your local business listings on Google. It’s a 
win-win situation and something that should definitely be utilized. 



Conclusion 
Obviously there are are a lot more opportunities for marketing your business on the Internet but 
overall these are my top five strategies that I utilize to build my brand and get more clients. If 
you are solely relying on word-of-mouth and face-to-face sales and marketing techniques in 
2018, you are really missing out on the power of the Internet. Not only this, but you are probably 
working much harder than you need to be to gain clients. Let me know what you guys think 
about your favorite marketing techniques for 2018. 


