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Golf Progress Report
We’re pleased to bring you this report at the 
end of a great New Zealand summer of golf. 

The 2017 year end results have shown year on year growth  
yet again across our Marquee courses. 

Continued growth over the past few years has been fantastic 
but it is inevitable that this will slow at some point. To prepare 
for this the golf industry must be in a strong position to be 
flexible, innovative and creative. 

Our work seeks to support you to create and operate 
sustainable businesses. The Education Modules launched by 
Tourism New Zealand in 2017, our recent partnership with the 
International Association of Golf Tour Operators (IAGTO), and 
a refined data collection process are valuable tools to help 
grow your business. You can read more about these tools in 
this report. 

To ensure we provide you with more timely information we 
are now producing more frequent reports. This will ensure 
we keep you up to date with the vast range of work going on 
to showcase New Zealand as a world class golfing destination. 

As usual, should you have any questions, please contact me 
at any time.

Best Regards,

Ryan Brandeburg, PGA 
Executive Director, Golf Tourism New Zealand 
Golf Specialist, Tourism New Zealand

E: ryan@gtnz.kiwi

P: +64 9 215 7401

Paraparaumu Beach Golf Club
Arrowtown Golf Club, Queenstown

mailto:ryan@gtnz.kiwi


Key facts and figures
We track and report on golf performance through a variety of means:

International Visitor Survey (IVS)
Data, including golfer spend, comes from the IVS, which is carried out by 
the Ministry of Business, Innovation and Employment (MBIE). It is collected 
from visitors who have recently departed New Zealand. The sample size 
for the IVS is 8,900 international visitors per year, and those who play golf 
are a small percentage of this, so it’s important to note that the number of 
golfers included in results can fluctuate significantly. 

Marquee course rounds
Our most reliable data source is through the submission of international 
rounds from the Marquee courses. These numbers are submitted monthly 
to international audit and accounting firm BDO. 

NEWZEALAND.COM VISITS TO GOLF CONTENT IN 2017

DESKTOP VIEWS

43.3%

TABLET VIEWS

9.1% 

MOBILE VIEWS

47.5%

VISITS TO NEWZEALAND.COM 192,295  
ACTIVE VISIT GROWTH YOY 45%
REFERRALS GROWTH YOY 6%

#1 CHINA

#2 AUSTRALIA

#3 UNITED STATES

#4 NEW ZEALAND

#5 INDIA

#6 GERMANY 

TOP TRAFFIC AND REFERRAL MARKETS: 

TOTAL MARQUEE COURSE 
INTERNATIONAL ROUNDS IN 2017

 

 
  

 
34,720

+9% VS.2016
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REST OF WORLD

+55%

MARQUEE COURSE INTERNATIONAL ROUNDS

AUSTRALIA

+1%
CHINA

+37%
USA

-3%
JAPAN

+2%
OTHER ASIA

+51%

DATA COLLECTION FROM THE MARQUEE COURSE FOR 2017 CALENDAR YEAR
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New Zealand Golf Industry Council 
(NZGIC) takes shape
In 2016, New Zealand Golf assisted in the formation of the New Zealand 
Golf Industry Council (NZGIC). It was created to encourage coordination, 
collaboration and unification for the industry on agreed initiatives.  
Tourism plays an important role in this, with a seat on the board for  
golf tourism, as well as other key golf industries.

Golf Tourism New Zealand recently presented at the inaugural industry 
meeting, held in conjunction with the MCKAYSON New Zealand Women’s 
Open. This presentation talked about the golf tourism strategy, how it  
has evolved and the role that data plays in keeping us competitive.  
The NZGIC now has a website, www.nzgic.co.nz that is a fantastic  
resource for golf stakeholders.

Over the coming months the Council will be embarking on three major projects:

1. to determine the value of the golf industry

2. to determine the value of golf to the well-being of all New Zealanders

3. to evaluate the ecological benefits of the golf industry.

USA premium agents schooled up  
on New Zealand golf 
In late 2017, Tourism New Zealand hosted a webinar to North American 
Virtuoso agents. Attended by over 160 agents, the hour-long webinar 
provided insight into golf travel to New Zealand. Along with an overview of 
New Zealand’s geography, climate and flight connectivity, the webinar also 
highlighted the country’s golf product and featured content on the 14 Marquee 
courses and the 24 Experience courses, plus the activities, accommodation 
and food & wine around them. These webinars are valuable tools to educate 
the best premium agents in North America on our golf product. 
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DID YOU 
KNOW?

Tourism New Zealand has 14 offices around 
the world. The organisation was started as 
the Department of Tourist & Health Resorts 
in 1901. Tourism New Zealand’s role is to 
promote New Zealand internationally as a 
visitor destination. 

Tourism New Zealand’s work offshore is aimed 
at encouraging more people to  
visit more of our regions and do more  
during their time in the country. 

As well as marketing to consumers, Tourism 
New Zealand’s trade training, marketing and 
media programme is designed to ensure 
that people who sell New Zealand have the 
knowledge and understanding to do it well. 

Back home, we work with the New Zealand 
tourism industry to make sure we deliver  
an unforgettable holiday experience to our 
visitors, so they go home recommending a New 
Zealand holiday to their friends and family.

Keep in the know about Tourism  
New Zealand’s work to support industry by 
signing up to ‘Tourism News’, a fortnightly 
e-newsletter.

www.nzgic.co.nz
www.tourismnewzealand.com/newsletter-signup


Asia Pacific Amateur Championship 
(APAC) success 
Several months on from the APAC, we are seeing more information regarding 
the significant success of the event. 

The ninth instalment of the APAC saw the third Chinese Champion –  
Lin YuXin, who won in a decisive victory in front of what has been called the 
largest crowd in the event’s history. Along with delegations from all 38 Asia 
Pacific Golf Confederation nations, we also had significant delegations from 
the other co-founders of the event, Augusta National Golf Club and the R&A. 
Many from these delegations travelled the country pre and post the APAC, 
enjoying our golf, luxury lodging, activities, food and wine. This was evident 
in our golf data, as September and October 2017 were up 13% over 2016.

Royal Wellington Golf Club, the city of Wellington, and the nation as a 
whole saw tremendous exposure via the event’s broadcast, which went 
out to over 160 countries. National hero and Golf Channel analyst Frank 
Nobilo, alongside longtime Masters commentator Bill McAtee, provided the 
event commentary. Throughout this our tourism product enjoyed premium 
placement including video content playing throughout the broadcast. 

The event also drew over 50 international media who attended and  
covered the event. Five of those media joined Tourism New Zealand  
on a media familiarisation trip.

IAGTO Partnership delivers benefits 
to industry
Tourism New Zealand has partnered with the International Association of 
Golf Tour Operators (IAGTO). The partnership will deliver IAGTO membership 
to all 38 Marquee and Experience courses courtesy of Tourism New Zealand. 

IAGTO's membership has grown over the past 20 years to include over  
2,500 accredited golf tour operators, golf resorts, hotels, golf courses, 
receptive operators, airlines, tourist boards, approved media and  
business partners in 98 countries. Of significant appeal to our golf  
courses in New Zealand are the 682 specialist golf tour operators in 
66 countries who sell travel. According to IAGTO, it is estimated these 
specialist operators control over 87 per cent of golf holiday packages sold 
worldwide and turnover more than €2.1 billion per year.

IAGTO membership delivers opportunities for golf courses and resorts  
in New Zealand. Their platform (www.iagto.com) provides members  
with access to a significant database of golf specialists and media,  
allows courses to build their own profile page where content regarding 
their course can be uploaded including net rates, and also provides  
access to the best golf trade shows available. 

IAGTO’s flagship shows are the Asian Golf Tourism Convention (AGTC) and the 
International Golf Travel Market (IGTM). Several of our courses already signed 
up for AGTC, to be held in Manila in April 2018. Tourism New Zealand will 
be in attendance at both AGTC and IGTM, being held in Slovenia in October, 
2018. These shows provide pre-scheduled appointments where courses can 
meet with golf travel buyers from key markets around the world, allowing an 
opportunity to sell their course to those at the forefront of golf travel. 

In addition to membership benefits, which can be seen here, we have also 
created a New Zealand chapter housed on IAGTO's website'. This gives us a 
dedicated channel to the best golf travel sellers in the world. New Zealand  
will also be listed in all correspondence as a partner of IAGTO for 2018 and 
rreceive significant branding for promoting New Zealand at AGTC. 

To help us continue to pursue opportunities like this, we have asked all 
24 Experience Courses to provide us with data on international rounds 
of golf with data capture beginning January 1, 2018. Marquee courses 
have provided this data over the past 2 to 3 years which has proven very 
valuable. More data allows us to better track international golf tourism 
growth in New Zealand and understand the opportunities to assist this 
growth. It also enables us to tell a strong, positive story encouraging  
focus and investment in golf tourism as a special interest.

We are excited about this opportunity and also would like to recognise  
the six golf courses and seven golf travel specialists who have been part  
of IAGTO prior to this agreement: 

Golf Courses:

• Kauri Cliffs

• The Kinloch Club

• Cape Kidnappers

• Royal Wellington

• Terrace Downs

• Otago GC

Golf Travel Specialists:

• Charlie's Golf Tours 

• Experience Golf 

• New Zealand Golf and Travel 

• PaR nz Golfing Holidays 

• Playing Around New Zealand 

• Premium Golf New Zealand 

• Remarkable Golf Tours - New Zealand

Recent Famils, Events and Campaigns
Since our last Progress Report in early November 2017, we have hosted two 
golf famils, participated in one overseas event and launched two campaigns. 

Asia Pacific Amateur Media Famil
At the conclusion of the Asia Pacific Amateur Championship,  
Tourism New Zealand hosted five international media representing  
multiple outlets on a six-day tour of the North Island. The famil visited 
Wellington, Hawke’s Bay, Taupō, Auckland and Northland and showcased 
luxury lodges, five Marquee courses and our food, wine and activities.  
The outlets that participated were Global Golf Post, Masters.com,  
Andrew Harper’s Hideaway Report, Golf Monthly UK, Sohu.com,  
Golf Australia Magazine and Newscorp Australia. 

Australian Trade Famil
In mid-November 2017, Tourism New Zealand hosted three Australian  
based golf travel sellers from GOLFSelect and Travelling Golfer on a seven 
day tour of the North Island. They visited Northland, Auckland, Taupō, 
Hawke’s Bay and Wellington, visiting seven golf courses and experiencing  
our best lodging, activities, food and wine. 

Kingston Heath Golf Event 
In Mid-October 2017, Tourism New Zealand participated in one of the 
flagship golf charity events in Melbourne, Australia. Held at the renowned 
Kingston Heath with a field of over 120 primarily Melbourne based golfers, 
the event allowed us to talk with all players and showcase New Zealand 
as a golf destination. 

Full line up of trade shows in 2018 
We are off to a busy start in 2018 with several trade shows and events 
planned and finalised. In January Tourism New Zealand partnered with 
US based Premier Golf at the US PGA Show. This show allowed us to 
speak directly to US PGA Professionals, who play a significant role in their 
members’ travel. In April we will attend the Asian Golf Tourism Convention 
in Manila, our 5th time exhibiting at the show. In June, we will be exhibiting 
at IAGTO’s North America Convention (NAC) in Oregon, and while we are 
there we hope to develop further partnerships with premium private golf 
clubs in key US markets. After a bit of a break, we will finish 2018 at IAGTO’s 
International Golf Travel Market (IGTM) in Slovenia. Our activity at all these 
events is based on expanding opportunities to interact with golf travel 
specialists, golf media, or premium golfers in key markets.

         DID YOU KNOW?

Sichuan Airlines has started a new route between Chengdu, China 
and Auckland. Chengdu (population 14.4million) is considered a 
major city for golf in China, with 14 courses and a high number of 
active players.

Lydia’s Courses of Nature
To coincide with the country’s first LPGA Tour event, local superstar Lydia Ko 
lent her support to enhance our ‘Courses of Nature’ Campaign that launched 
in early 2017. Dubbed ‘Lydia’s Courses of Nature’, this 1 minute video includes 
some of Lydia’s favourite courses around the country. Watch the video here 

TNZ ran the ‘Courses of Nature’ campaign in our three key markets,  
Australia, China and USA from Oct – Nov, with each burst lasting four weeks.  
The campaign delivered over 62,000 visits to newzealand.com and over 3,000 
referrals to New Zealand businesses including golf courses.

AA New Zealand Golf guide
The first edition of the guide was released in July 2016, with a print run  
of 50,000 copies. 30,000 copies were distributed in New Zealand and  
20,000 copies distributed in Sydney, Melbourne and Brisbane.

The second edition was released in 2017 with 50,000 copies. 

Over the last two years, we have printed 100,000 copies that have been 
distributed throughout New Zealand, Australia, and further abroad. 

New golf images available to use for 
promotion 
A new range of golf course images are available to use via Tourism New Zealand's 
visual library. These images were taken by Gary Lisbon, considered to be 
one of the best golf photographers in the world. Gary's images will boost our 
growing library of still imagery that is available to media and travel trade.  
His images has been featured throughout this report.

Learn more about luxury tourism in 
New Zealand
TNZ has published its first luxury insights report. The report outlines the 
growth of this sector, as well as showcasing the work that has been done in 
the past in the media and travel trade space. The report also shared a story 
of targeting the ultra high net worth individuals by harnessing the power of 
social media. Read the Luxury Insights report here.

Do you have a business listing  
on newzealand.com? 
Don’t forget to log into the operator database every 12 months to ensure  
the information on your listing is up to date. Any listing that has been 
inactive in the last 12 months expires and disappears from the site.  
To access the database, please click here. If you have any questions,  
please email mary.dai@tnz.govt.nz.

Recent Media Coverage
There are two pieces from John Steinbreder with Global Golf Post.  
One piece features 11 New Zealand courses that can be viewed via here;  
another piece is a blog that John has written for Tara Iti that can be viewed  
via this link. Two additional stories come from Golf Monthly UK. One story 
was written by Tom Mackin, who visited during the 2017 New Zealand Open,  
and the second was written by Rob Smith, who visited during the APAC.

More media resulting from the APAC will be provided in future reports.

Cape Kidnappers, Hawke's Bay

Royal Wellington Golf CLub Titirangi Golf Club, Auckland
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NORTH ISLAND EXPERIENCE COURSES

1. 90 Mile Beach Golf Links
2. Bay of Islands Golf Club
3. Waitangi Golf Club
4. Waipu Golf Club
5. Mangawhai Golf Club
6. Omaha Beach Golf Club
7. Muriwai Golf Links
8. Remuera Golf Club
9. Ohope International Golf Club
10. Rotorua Golf Club
11. Taupō Golf Club
12. Hastings Golf Club
13.  New Plymouth Golf Club
14 Manawatu Golf Club

SOUTH ISLAND EXPERIENCE COURSES

15. Pegasus Golf and Sport Club
16. Harewood Golf Club
17. Terrace Downs
18. Arrowtown Golf Club
19. Queenstown Golf Club
20. Cromwell Golf Club
21. Otago Golf Club
22. Chisholm Links Golf Club
23. Southland Golf Club/Oreti Sands
24. Invercargill Golf Club
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KAURI CLIFFS GOLF COURSE

GULF HARBOUR 
COUNTRY CLUB

TITIRANGI GOLF CLUB

WINDROSS FARM 
GOLF COURSE

WAIRAKEI  
GOLF + 

SANCTUARYTHE KINLOCH CLUB

WAINUI GOLF CLUB

CAPE KIDNAPPERS 
GOLF COURSE

PARAPARAUMU 
BEACH GOLF CLUB

ROYAL WELLINGTON 
GOLF CLUB

CLEARWATER GOLF CLUB

THE HILLS GOLF CLUB
JACK’S POINT GOLF

MILLBROOK 
RESORT
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