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About Revitalize

Revitalize is an Urban Alliance (UA) initiative that helps people 
move towards optimal physical health by collaboratively increasing 
the impact of local health services. 

Through Revitalize, organizations in the Urban Alliance network are 
provided with support to increase the impact of their health services 
and more holistically help people in the Hartford community. 

One way this is accomplished is through the Revitalize Community 
Health Outreach, an annual effort to connect Hartford residents with 
free and low-cost local health resources, programs and assistance. 

During the outreach, Revitalize resource bags, packed with health 
information, are distributed door-to-door in neighborhoods, at 
schools, and by local churches and organizations. The resource 
bags also helped direct residents to RevitalizeHartford.com, which 
is updated throughout the year with information about additional 
resources and services in the city.1
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Incentive

Access to healthy food is critical to 
achieving optimal physical health, yet 
according to a recent survey of Hartford 
residents conducted by the American Heart 
Association, 27% of respondents reported 
that it is difficult for their household to 
get fresh, healthy food in the city and 65% 
reported that the cost is a problem when it 
comes to getting fresh, healthy foods.

To address these challenges, a coupon 
that could be redeemed at the North End 
or West End Farmers Markets for five 
market dollars to purchase fresh fruits 
and vegetables was included in the 2016 
Revitalize resource bags.
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Packing & Distribution

In 2016, 14,000 Revitalize resource bags 
were packed and distributed, an increase of 
2,000 from 2015.

• At the Revitalize Community Health Outreach Day 
on Saturday, June 11, more than 150 people from 
organizations in the UA network formed outreach 
groups and shared resource bags in a door-to-door 
effort throughout Hartford. Nearly 6,000 resource 
bags were distributed and outreach groups prayed 
with people at more than 100 households. 

• More than 4,000 resource bags were given to 
families at 10 Hartford Public Schools. 

• Resource bags were shared at programs run by 
organizations in the UA network, such as food 
pantries and summer camps, and by Revitalize 
community allies, including the city of Hartford’s WIC 
offices and the Capital Region Mental Health Center. 3

2016 Revitalize Resource Bag Packing Party
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Over a five-week period during the summer, 
more than 950 Revitalize coupons were 
redeemed and nearly all of the 4,750 market 
dollars issued were used to purchase fresh 
fruits and vegetables.

In order for Urban Alliance and organizations 
that participate in Revitalize to best serve 
the Hartford community through outreach 
efforts, individuals who redeemed Revitalize 
coupons were asked to complete a brief 
survey. The results are captured in the 
following tables and summary statements. 
(Note: Not all percentages add up to 100% 
due to rounding. n = the number of people 
who answered the survey question). 

Coupon Redemption

“I cook from scratch 
because it is much 
healthier, but it is 

difficult to access fresh 
food because grocery 

stores are too far. 

The Revitalize 
coupon I received is 

wonderful. I used it to 
purchase tomatoes!”

- Annie Walton, 92
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Survey

[ TABLE 1 ]

Revitalize coupons received via all 
distribution strategies are increasing 
awareness of and encouraging 
sustained interest in local resources 
for nutritious food. Of those who 
redeemed a Revitalize coupon for the 
first time, one-third did not visit the 
farmers market last summer, yet 99% 
may return to the market in the future.
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[ TABLE 2 ]

Almost two out of three individuals who 
brought home fruits and vegetables 
purchased with Revitalize coupons live in 
a household with children.

[ TABLE 3 ]

While many beneficial 
community resources 
are available, only 6% of 
respondents currently utilize 
the Mobile Market, only 4% 
participate in the Summer 
Meals Program and among 
the 48% of respondents who 
reported that they receive 
benefits from SNAP, only 5% 
participate in SNAP incentive 
programs. This represents 
an opportunity to make an 
impact on the awareness 
and utilization of community 
resources in the future.

[ TABLE 4 ]

Nutrition, physical activity and proper sleep are essential to achieving optimal 
physical health. Less than half of survey respondents cook meals using fresh, 
healthy foods, exercise for at least ten minutes a day, or sleep at least seven hours 
most days of the week. This demonstrates a need for education and behavior 
change in these areas, which may be addressed by organizations that participate in 
Revitalize by offering classes and workshops on these topics. 
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Revitalize is an Urban Alliance initiative. www.urbanalliance.com




