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The Rise of Downtowns and Walkable
Communities
• 63% of jobs in metro 

areas were within 3 
miles of the traditional 
city center in 1960

• 16% in 1996

• 23% in 2013



To Attract and Retain Talented 
Workers: Millenials

“We’re in a creative industry, so 
being in the center of the creative 
culture downtown is hugely 
important to us. It’s the kind of 
energy and environment that 
Millennials and now the Generation 
Z want to be in, and it’s just 
something that we can’t offer out in 
the suburbs. We know our move 
downtown will make us a more 
attractive employer for our next 
generation of employees.” 

- Eric Pehle, Executive Vice 
President and General Manager in 
Minneapolis, Weber Shandwick, 
Minneapolis, MN



Rising Number of Seniors



Rising Income Inequality

Source: http://www.usnews.com/opinion/blogs/economic-intelligence/2013/12/06/3-charts-illustrating-the-disturbing-rise-of-income-inequality



Rising Waters: Coastal and Inland

In the last year there 
have been 
three 1,000 year rain 
events with major 
flooding the
result:

• Louisiana
• Maryland
• South Carolina

Graphic:  http://www.zillow.com/research/climate-change-underwater-homes-12890/



1999

Obesity Trends* Among U.S. Adults
BRFSS, 1990, 1999, 2009

(*BMI ≥30, or about 30 lbs. overweight for 5’4” person)

2009

1990

No Data          <10%           10%–14% 15%–19%           20%–24%          25%–29%           ≥30%

Rising Obesity



What Cities are Doing: 
Indianapolis, IN Placemaking







What Cities are Doing: Greer, SC 
Leading Redevelopment
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What Cities are Doing: Big Investments 
in Rail Transit



What Cities are Doing: Transportation 
Choices



What Cities are Doing: Affordable 
Housing
Brattleboro Food 
Coop, VT
-Affordable Housing
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Source: Ania Ania Wieckowski, Harvard Business Review, The Magazine, May 2010; Cities of Opportunity, Price Waterhouse-Coopers and the Partnership for New York City (2010).�
�Photo credit: “BJMAP touches down in Burlington, VT,” by Flickr user missmeng (Meng He). Retrieved at: http://www.flickr.com/photos/missmeng/5881124444. August 4, 2011. Creative Commons license.





What Cities are Doing:  Collaborative 
Maker Space in Brooklyn



What Cities are Doing: Normal, IL, 
Urban Design



What Cities are Doing: Charles City, 
IA, Turning Necessities into Luxuries

-Stormwater
and Paddle 
Park
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A region’s most important source of competitive advantage is its workforce. In the past, employers attracted workers, but now, according to a study by CEOs for Cities, it’s the pool of talent that attract firms, particularly in the knowledge economy. The vast majority of college educated young people chose where to live based on factors other than employment opportunities.   Creating attractive, mixed use communities attracts the talent, and that business.
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What Cities Are Doing: Oklahoma City, 
OK, Changing the Way They Do 
Economic Development

Had the best incentives but 
lost the firm

Embarked on major program 
including: entertainment 
district, ball park, waterfront 
improvements

Mayor believes jobs will move 
to where people want to live

Presenter
Presentation Notes
Source: Gallop interviewed 43,000 people in 26 communities.

Photo credit: Flickr user Bill McNeal. http://www.flickr.com/photos/whiteknuckled/4670966322/.



WHAT IS THE 
BELTLINE?

• Connecting all of Atlanta’s major 
submarkets.

• 22-mile Transit Loop with 5 new 
connections to existing MARTA 
service.

• 33 miles of multi-use trails

• 1300+ acres of new greenspace with 
the creation or expansion of 9 parks.
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Slide Coutesy of: Atlanta Beltline Inc.



Trails
33 miles

Affordable & Workforce 
Housing

Transit & Transportation 
Infrastructure
22-mile loop

Historic Preservation Streetscapes &
Public Art

Parks
1300 + new acres

Economic Development & 
Jobs 
20 areas, 30k jobs

Environmental 
Clean-up 1100 + acres

Key Elements
WHAT IS THE BELTLINE? Slide Courtesy of:  Atlanta Beltline Inc.



WHAT IS THE 
BELTLINE?

• 6,500 Acre Redevelopment Area

• $1,700,000,000 in Bond Capacity

• Multiple opportunities/challenges

• Equitable Development Sectors

ATLANTIC STATION

Slide Coutesy of: Atlanta Beltline Inc.



Smart Growth America is the only national organization dedicated to researching, 
advocating for and leading coalitions to bring smart growth practices to more communities 
nationwide. 

www.smartgrowthamerica.org

1707 L St. NW Suite 1050, Washington, DC 20036 | 202-207-3355
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