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Rossoblu at City Market South 

Leading the Fashion District 
into the Future 

 
 Between the shiny newness of South Park, the hip Arts District 
and the charm of the Historic Core has long been a vibrant, colorful 
community centered on fashion. The area has gone through numerous 
iterations, the latest a mix of wholesale and retail fashion, fabrics, and 
flowers. The LA Fashion District has prospered through decades, 
catering to the apparel industry and those who depend on it. But as 
the influx of downtown residents continues to move into the district 
and the industry continues to be strained by technology and changes 
in consumer behavior, what comes next? 

 California Apparel News recently recognized the major changes 
taking place in the LA Fashion District with a feature on its new 
Executive Director Rena Masten Leddy, calling to attention the district’s 
new retail scene, growing residential population, and general 
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BID Safe Team 

2nd Quarter Report 

• Initiated 3,373 contacts with 
merchants to address 
various issues 

• Conducted 2,583 citizen 
assists to help shoppers and 
visitors to the district 

BID Clean Team 

2nd Quarter Report 

• Removed 8,312 graffiti tags 
from buildings, doors and 
other surfaces (The BID is 
working with LAPD to 
prosecute known taggers.) 

• Collected 617.04 tons of 
trash from cans and illegal 
dumping (X.X tons of trash 
per day) 

• Cleaned 4,700,650 sq. ft. of 
sidewalk by pressure 
washing/scrubbing 

24-Hour Response 

The LA Fashion District BID  
Safe & Clean Team can be 
reached 24 hours at 
213-741-2661.

BID LINES 
LA Fashion District Business Improvement District (BID) Newsletter
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transformation - a lot of which the district has experienced in the last 
24 months.  

 One of the most exciting of these developments has been the 
City Market South Project, located between San Julian and San Pedro 
Streets. Opened earlier this spring, the massive redevelopment project 
beautifully restored the pre-existing structures, remnants of the City’s 
original produce market, and brought to the district a one-of-a-kind 
food and beverage destination.  

 Two highly anticipated restaurants - Rossoblu and Slanted Door 
(fall 2017), a restaurant/bar concept from Steve Livigni and Pablo Moix 
(spring 2017), and Cognoscenti Coffee line City Market’s communal 
open-air plaza, along with a bocce ball court that is open to the public. 
The Russo brothers (of Captain America and Avengers fame) recently 
announced that their movie studio, Bullitt, will relocate to City Market 
South. The development will also house architectural firm 
masaSTUDIO, developer LENA Group Inc, and visual effects firm, Drive 
Studio. True to the Fashion District’s roots, the first business to open its 
doors at City Market was Los Angeles-based fashion brand Lovestitch. 

So what’s next?
 Upgraded amenities. The LA Fashion District BID in conjunction 
with Councilmember Jose Huizar, District 14 and the City of Los 
Angeles Bureau of Street Services (BSS) broke ground on the Los 
Angeles Street Streetscape Project. A transformative development for 
Los Angeles Street, the project had been 10 years in the making and 
will bring new sidewalks, more trees, better lighting, and an improved 
pedestrian environment to one of the district’s historic streets. One 
street over, Tuck Hotel opened its doors with 15 boutique rooms 
beginning a new wave of boutique hotels opening in the area. 
Downtown LA Proper Hotel is opening at 1106 S Broadway with 148 
rooms and Hoxton Hotel is opening at 1060 S Broadway with 164 
rooms. A few blocks away, upscale European restaurant Anatra is 
moving into the Garment Lofts ground floor at Santee and 8th Streets. 
And everyone from Teen Vogue to Buzzfeed has raved about the 
Instagram-worthy ice cream at Little Damage on the corner of 7th and 
Spring. All of this is happening here - in the Fashion District. 

 More entertainment. Hong Kong based- Avenues des Arts 
Gallery opened at 807 S Los Angeles St transforming the corner 
building with a series of murals and beautiful gallery space. The LA 
Fashion District BID will continue its public space activation program 
with the annual “LA Fashion District Presents: An Urban Dinner Party”  
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Los Angeles Street 
Streetscape Project 
Update 

 Const ruct ion on the Los 
Angeles Street Streetscape 
Project began in January of this 
year. 

 T h e L o s A n g e l e s S t r e e t 
Streetscape Project is a $1.77-
million makeover that will add 
pedestrian improvements to Los 
Angeles Street from 7th Street to 
Olympic Boulevard. Upgrades 
will include curb bump-outs, 26 
n e w t r e e s , h i g h - v i s i b i l i t y 
crosswalks, ADA-compliant curb 
ramps and lighting at bus stops. 
The project is a collaboration with 
Councilmember Jose Huizar’s 
DTLA Forward initiative, City of 
Los Angeles Bureau of Street 
Services, the Board of Public 
Works, and L.A. Metro. 

 We wil l be updating the 
streetscape web page, which can 
be accessed through this link 
bit.ly/2lNVc2Q, with construction 
plans and progress throughout 
the project. You can also follow 
along with this and other Fashion 
District projects by signing up for 
our biweekly e-newsletter. You 
can sign up at fashiondistrict.org 
or email info@fashiondistrict.org 
and let us know if you would like 
to be added to the mailing list. 

 I f you have questions or 
concerns, please contact the LA 
Fashion District BID office by 
calling 213-488-1153 or email us 
at info@fashiondistrict.org.

http://bit.ly/2lNVc2Q
http://bit.ly/2lNVc2Q


LA Fashion District BID SPRING/SUMMER 2017

Image via Avenue des Arts 

scheduled for Fall 2017 and “Santee Winter Wonderland,” a community 
event that debuted in 2016, scheduled for the holiday season. The 
district has already played host to a number of events this year, from 
the L.A. Dessert Festival to Jeff Hamilton’s Street Art Fair Pop-Up.  

 A new kind of downtown experience. It is projected that the LA 
Fashion District will have more than 7,500 residential units by the end 
of 2018. The district will add half a million square feet of commercial 
real estate to its existing 19.8 million square feet over the next two 
years, totaling 20% of downtown Los Angeles’ commercial space. 
Already the most pedestrian-friendly part of downtown, the LA Fashion 
District is poised to become a vibrant 24/7 neighborhood where the 
fashion world and downtown life converge. 
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Image & 
Communications 

2nd Quarter Report 

• 134,086  Website visitors 
www.fashiondistrict.org 

• 834,923  Website pageviews 

• 107,994 Blog pageviews 
www.fashiondistrict.org/blog 

• 1,077 New Facebook followers, 
50,120 total followers 
Facebook.com/LAFashionDist 

• 167 New Twitter followers, 
9,603 total followers 
@LAFashionDist 

• 1,515 New Instagram followers, 
23,162 total followers 
@lafashiondistrict 

• 188 New Pinterest followers,  
5,448 total followers 
www.pinterest.com/lafashiondist 

• We’re on Snapchat!  
Follow the LA Fashion District on 
Snapchat: lafashiondist 

Advertise on fashiondistrict.org  

• Expose your brand to thousands 
of potential new customers 

• Make your business the top 
search result on the Fashion 
District directory 

• Contact Ariana Gomez for more 
information at 
ariana@fashiondistrict.org.

 The LA Fashion District BID has hired local branding and 
public relations agency. Haines & Co. will help the BID define the LA 
Fashion District brand, messaging and graphics, and improve the 
BID’s marketing and public relations programs. As part of the project, 
Haines & Co. will also be assessing the current website and making 
recommendations for the revamp of fashiondistrict.org, which is 
scheduled for 2018.

Branding for the Future

http://www.pinterest.com/lafashiondist
http://www.pinterest.com/lafashiondist


LA Fashion District BID SPRING/SUMMER 2017

 2016 BID Marketing Results: 524,061 website visitors - 2,210,973 website pageviews - 64,478 social media reach

LA Fashion District Business Improvement District (BID) Newsletter 
110 E 9th Street, Suite A1175 
Los Angeles CA, 90079 
P 213.488.1153 F 213.488.5159  
www.fashiondistrict.org

Return Service Requested

Is your business listing up to date? 
The LA Fashion District BID maintains a FREE online directory for all 

businesses in the Fashion District. This directory is the most visited page on 
our website, which receives approximately 45,000 visitors a month.

Please visit www.fashiondistrict.org/businessdirectory to see your business 
listing. If you need to update your listing or would like to have your business 

added to the directory please contact us via email at info@fashiondistrict.org. 

http://www.fashiondistrict.org/businessdirectory
mailto:info@fashiondistrict.org
http://www.fashiondistrict.org/businessdirectory
mailto:info@fashiondistrict.org

