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Incomes pushed past prerecession levels for most 
households in 2015-2016
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Wage gains continue to outpace inflation
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Holiday retail sales growth to accelerate
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Notes: NSA November and December total retail sales less auto dealerships, gasoline, and food services
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Online holiday retail sales growth to hold strong
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Notes: NSA November and December electronic shopping and mail order retail sales 
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Holiday clicks outpacing holiday bricks
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