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We help businesses
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with
targeted marketing

gain an unfair advantage
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Pages
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Usage b Channel Microsoft Owns LinkedIn
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Facebook 8% .

(Have personal profile)

Linkedin
4§ slideshare

(Have personal profile)

Twitter

(Ever use}

MySpace

{Have personal profile)
Google+

(Have parsonal profile)
Instagram

{Have personal account)
Pinterest

{Have Pinboard)

Tumblr
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Now Now
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& ountesscroup &) countessgoup
Today’s agenda
We’'ll cover:
* creating a LinkedIn profile that will get you noticed c o k d f. I
* promoting your business to existing and potential customers reate a LI n e I n p ro I e

» finding qualified leads -
* opening new market segments for your business t h at WI I I get yo u
* connecting with decision makers

* becoming a trusted advisor °
* identifying more companies with whom you can do business n Otl ce d
* find future employees (or employers)
* LinkedIin mobile app

* Free or Premium?

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved © 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

Update Your Profile Linkedln members
who include a profile photo
receive
21x more profile views
than those who have no photo

— Write your profile in story form
* It will further engage readers as they check you out

* Differentiate your LinkedIn profile from your
professional resume

* Keep it fresh

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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LinkedIn members who include a
profile photo
receive
up to 36x more messages
than those without a profile photo.

A traits great baosses display every day

e
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Ken Countess, MBA
Consultant, Keynote Speak
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See connections | 500+

stateqy for auimatc Ecense plate r0oonBon company
Contact and Personal Info V
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Connect with
decision makers

Billion+

= info@thecountessgroup.com — 407-242-4200 — www.TheCountessGroup.com
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The “magic” number is

500

1t level connections
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Where do you start?
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Start with people you know

Invite family, relatives, & friends to your network
Next, invite business contacts

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

The Countess Group - Marketing & Communications

info@thecountessgroup.com
www.TheCountessGroup.com

407-242-4200
Call Us Anytime!
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Then, find those with whom you have worked

Next, find those with whom you have done
business

Next, find those who work in your industry

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved © 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

@ countesscroup

Find qualified leads
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Microsoft’s Linkedin integration, Al and what it means for
marketers

Columnist Justin Freid takes a ook at how Microsoft's increasing Linkedin integration, along with
avancements in artificial intellience. will impact your marketing eamnaigns.

Just annou

The recent Microsof Igrite event in Seplember loid
impact markstors

Microsoft emphasized
£1) 8nd machine leari

s thot wil have a signficand effect on marketers. The firs is an efort 1o make g
dsble 10 1he masses. The second s heavier integration belween Microsofl and Linkedin

What do both of fhase og.157 We're gelting closer 1o the haly railof closed loop markeling, oee lech innavation al a fime.

Source: hittps://martechtoday.com/microsoft-ignites-impact-marketers- 2047626.W dyq WpC 555U, email
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KEN COUNTESS

MARKETING
COMMUNICATIONS
BusiINESs DEVELOPMENT

1.407.242.4200

<« WWW.LINKEDIN.COM/IN/KENCOUNTESS
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Use "social selling"

Your contacts will have trigger events — which are opportunities to
strengthen your connection with her/him. Reach out when someone:

* Has a new job or position
Works for a company in the news
Adds new content to their page
Comments on another post or event
Joins a group
Comments in a group

2017 - Ken Countess — 407-242-4200 —
All Rights Reserved

The Countess Group - Marketing & Communications
info@thecountessgroup.com 407-242-4200
www.TheCountessGroup.com Call Us Anytime!

1. Join groups that your target customers belong to

2. Like or comment on their posts

3. Send an invitation to an event

4. Send a link to a relevant e-guide or whitepaper in //
their field

5. Start by posting thought-leadership blogs related
to your target customers’ interests

6. After you've built a relationship, ask for a meeting
c 07

Countess —

200 - All Rights Reserved

How to connect and/or grow your network

10
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How NOT to connect

u 4 Do NOT send a connection request without:
* Aprevious interaction such as positive
response to your content or post
« Ora mutual connection

Always offer value that has nothing to do with selling
a product.

Quality vs. quantity is key

© 2017 - Ken Countess — 407-
242-4200 - All Rights Reserved
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@:ountess-
Grow Your Network

— Invite everyone in your contact lists to join your
network

— Take advantage of LinkedIn’s “People you may
know”

* typically coworkers, fellow alumni and friends that
were not in your original lists

— Search for more people like you

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

@ gountessgroup

Identify companies
with whom
you can do business

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

@:ountess.'-

Who Viewed Your Profile?

— Review daily
* Check the analytics
* If declining, be more active

— View your viewers’ profiles
— Send a note to them
— Stay in touch

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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Ramping Up Your Network Activity
— Write Recommendations

— Endorse contacts
— Use LinkedIn Mobile

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

InMail Best Practices

1. Write a compelling subject line: Make your purpose clear and
give the recipient a reason to want to learn more.

2.Be brief: Be polite, brief and to the point. Shorter is better.
3.Select recipients carefully: Recipient response rates may be higher for
active LinkedIn users.

4.Make it about them: Focus your message on their needs and interests.
Talk about how you can help.

5.Start a conversation: Mention a relevant event, industry trend or

common connection.

6.Personalize your messages: Research prospects and customize your
messages. Avoid canned messages.

7.Use a call to action: Make the next steps clear. Suggest a specific time
to meet or share a demo.

8.Focus on quality versus quantity: Send a follow-up InMail only when you
have new information. © 7017 ken Countess — 407

Copyright 2017 - All Rights Reserved

Regularly monitor your network’s
activity
— Congratulate them

— Market yourself to them
— Use InMail

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

242-4200 - All Rights Reserved

@ COUnteSSOw o]

Become a trusted advisor

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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i you could generate
quality leads for free?

An sadsction 1o emait What's the Magic of Wy You Should Have &
Linkedin? Markating Coach
i '}
4
. f d
By Pl \“
f
/.
Do Your Emaiis Stand Out  SlnckFriday Seenwaystoget
from the Paci BusinessSaturday,_.  cus

& countess-oup
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It’s a Content Engine

MOST POPULAR SOCIAL NETWORKS FOR CONTENT MARKETING

L b At x ‘\ 4
e & g &
o~
PP -5‘4“‘*‘ 0‘?@%@@)
N & d’\‘
% Q A
S &
o
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What is thought leadership and why use it?

7 40 of prospects choose the company that was the
A) first to help them along their buyer’s journey.

Share your perspective on industry news and trends.

Provide helpful product how-to's and articles that reflect your
company vision.

Source: Microsoft

The Countess Group - Marketing & Communications
info@thecountessgroup.com 407-242-4200
www.TheCountessGroup.com Call Us Anytime!

What is thought leadership and why use it?

Search for topics of interest for your SMB customers and write
about them.

Example: Weather marketing. Weather marketing is unusual.
Write about how it will affect your customers’ businesses.

Then relate this to selling technology that allows small
businesses to protect their business and stay connected
during summer heat, spring flooding and winter storms.

Source: Microsoft

13
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It’s a Content Engine Publishing articles

— View the views and likes

e B

1 n

* More than 3 million members contribute content to
LinkedIn every week

* See who liked them

* Thank them

* NEW: Disable or enable comments on your articles
— Promote your LinkedIn publications

* In your email campaign

* On your other social media networks

* On your blog, and your website
— Keep it fresh

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved © 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

@ countessaroup

Open
new market segments
for your business il

engage in Group discussions get an average of

4; TI ME S as many profile views?

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved © 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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Groups

LinkedIn Groups should be a key element of
your LinkedIn business strategy.

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

Groups

LinkedIn Groups enable you to reach and
engage potential customers.

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

Groups

* Look for groups in your industry. If there isn’t

* Alumni groups are powerful sources of
contacts, too.

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

a group for your industry, you may create one.

Groups

* Joining Groups isn’t enough.
LinkedIn is not a spectator sport.

* Join the conversation!

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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@ countess o1

== Marketing Commusnication B Chief Marketing Officer [CMO) Metwork -
What is the impact of social media in our lives? Let me e, EMarketing Association Metwork
know your thoughts!

v ke what Marketing Com ication

o Social Media Marketing

.. Inbound Marketers - For Marketing Profes

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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& ountessgroup

Linkedln Mobile

2017 - Ken Countess — 407-242-4200 — All Rights Reserved

LinkedIn’s Mobile App

LinkedIn mobile app:

Home

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

The Countess Group - Marketing & Communications
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Lmkedln s Mobile App

Sisnonnsne

invitations

Daisy Guarche
Banking asd Corporste Finance | X | |
@©

Steve Estimable

= Digitattarhweng Best Practces (o) (1)
To el Yous Buiness Be More
@

e Tap Connections

SEEALLI

LinkedIn mobile app:

Pecpe you may know

Johe Schewe -
x ) (&)
% mrer
Rodney Boehen
@ o e &

w Gary Kaltbaum

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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Lmkedln s Mobile App

C R R

i D W, Jsinen 1 3nd § others Baggy

SEE WHD'S CELEBRATING

i e LinkedIn mobile app:

Q b __ Tap Notifications

VIEW 1085
@ congratutate Gionn Bedr snd 13 others for work

[

SEEWHO'S CELERRATING
9 Sarah Wiatortell e yor pest

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

Lmkedln s Mobile App

S@+honDmenoac
Q, Search by title

o &8
4 Saved Sobs SEEAL

et bester job

@ See the right jobs for you

wront LinkedIn mobile app:

Jobs recommended for you
& Assistant Director of Recreation KFAS i

B Tap Jobs page

Directer, Creative - Glebal Theme Park |
~  Development

m Sr. Directos, Projects - Asia

Managing Director, Discounts &
W7 ewards

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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Lmkedln s Mobile App

@+nhonDDsmoall

LinkedIn mobile app:

Tap search

Happy birthday 1 Linkedin

T§2F33 4356370849480
giwieliritiyfjulijofp
alsidifiofhlidk}l
W zix]civibinm§S

"o & Engish fUs) o e
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Tap profile photo

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

LinkedIn’s Mobile App

LinkedIn mobile app:

LinkedIn’s Mobile App

LinkedIn mobile app:

New photo filters

2017 - Ken Countess — 407-242-4200 — All Rights Reserved

Tap 9 dots

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

LinkedIn’s Mobile App

LinkedIn mobile app:

Linke’s Mobile App

SiaorDDsnoal &
% Post

LinkedIn mobile app:

® ¢ @ Tap plus sign to post
Happy birthday
11258314 )516)71819]0

QWERTYU I 0P
alsiolricinfoix]c

Z X C Ve NME
wo & Engsh {US) .
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LinkedIn’s Mobile App

SrhorDNeDo4l B TR
Messaging

n & m L OB

@ Mﬂf‘f\'.'lﬂlﬂﬂklﬁ\

g ° LinkedIn mobile app:
David Dubbsin Men

o= A

o Robert Rosell, CMQ, ITIL, PMP ™
Thanks! )

Tap Messages

Amibear Cardowa Man
Thanks
0 Ambrosio "AJ" Perera Man
Kim Walker M
s —
sm. Brooke Price Men

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

Promote your business
to existing
and potential customers

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

Searching for high quality leads

— Groups
* 2,000,000+
* Membership limit raised to 100
— Companies
* 4,000,000+
* Create/use your company page
— Gain a following
— Post your articles there

— Link to your website
— Keep it fresh

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved

@ ountess o

The Countess Group - Marketing & Communications
info@thecountessgroup.com 407-242-4200
www.TheCountessGroup.com Call Us Anytime!

Reach out via an introduction or InMail

Subject: I'm interested in [or I've worked in] Subject: You might be interested in this event
[mutual subject or industry] too

Hi, [name of lead],
Hi, [name of lead],

As a [job title] in [industry], | thought you might be
I'm also in the [name of mutual LinkedIn group or interested in attending [event name] in [city] on
mutual industry]. The piece you shared [mention [date]. This event has been highly rated by [job
when—e.g., last month] about [topic: such as “the titles], and some folks from Microsoft will be
future of big data”] was thought-provoking. I'd love presenting this year on [relevant topic].
to keep in touch.

Best,
Best, [name]
[name]

19
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@ ountessyoL @ countess

Company Pages

Over 4,000,000 companies

°
now have Company Pages on LinkedIn. B O n u S °

LinkedIn has made it easy to get more followers

°
Drive people to your page so they stay updated F re e O r Pa I d ?

on your products and services

2017 - Ken Countess — 407-242-4200 - All Rights Reserved © 2017 - Ken Countess — 407-242-4200 - All Rights Reserved

WHO’S VIEWED YOUR PROFILE

| See the last 5 people who viewed your profile.

§N FREE vs. PREMIUM

Source: SlideShare

The Countess Group - Marketing & Communications
info@thecountessgroup.com 407-242-4200
www.TheCountessGroup.com Call Us Anytime! 20
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WHO'’S VIEWED YOUR PROFILE

| Access a treasure trove of information about the

in | PREMIUM | Peoplevisiting your profile: a full 90 day list of

in |PREMIUM |

Groups

Years of Experience

Function

nearing

viewers and rich data insights like the keywords
that led people to your profile.

Message Connect Connect

SEARCH FILTERS

to fine-tune and expedite your search.

Seaiority Level Malin Palka 3
Sanior Quality 55

socialist #1 Rasoareh & Engwoenng Conti
Interested in
Company Size
— Ryan Frederick '
oCommarco Businass Analyst at Kimbeety-Clark
Fortune
When Joined

Brian Hodage
C30 Al Foundor of

PBDI

Vincent Clark
Process Optimization Manager at Caro

—~ Maurice Spight *

Don’t waste a minute longer trying to narrow down
your search on LinkedIn. Use up to 8 additional filters

The Countess Group - Marketing & Communications

info@thecountessgroup.com

407-242-4200

www.TheCountessGroup.com Call Us Anytime!

Copyright 2017 - All Rights Reserved

SEARCH FILTERS

| Search using basic filters.

[ | People
. Advanced People Search
Keywords Relationship
Location
First Name
Current Company
Last Name Industry
Past Company
Title
School

UNLIMITED PROFILE SEARCH

| Use your allotted number of profile search results
| to research and find the right people.

v 2 shamad capnections - Similar
Lecturer at Parsons The New School
Yale University

Please upgrade to Linkedin Business Plus, Sales Navigator, or Recruiter to Upgrade Pian

,{,C'}‘I;h Bao, you've reached the commercial use limit on search
get unlimited searches.

¥ Qol Principal at Akle_01 m .
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UNLIMITED PROFILE SEARCH

in | PREMIUM | *Search toyour heart’s content with Unlimited Profile
| Search across your network.

S(even Co\yer >
e & Enginoaring Cantar
e Roger DeGarmo & I Ted Dona\d >
Justin J. Lewis C’irol Frank 3
- 0 and Founder of Roerult Grove esomrch & Enginparing Cantor

Jeanne Silvas * F’amck Brookson >
Procéss Dpsmization Mankges st ot Himbarty-Clark

*Unlimited Profile Search is a feature of Business, Recruiter, and Sales subscriptions only

. Mike Austin 2

Copyright 2017 - All Rights Reserved

SEARCH LISTINGS

| When someone searches for you on LinkedIn,
| you’ll be shown as a standard listing in results.

Chief Creative Officer at Eleven Inc

SEARCH LISTINGS

. Stand out and display more information from your
in | PREMIUM l profile with an Expanded Search Listing whenever
your name is searched on LinkedIn.

in ‘PREMIUM |

HOW YOU RANK

| See not only the full list of the top 100 most viewed
people among your connections and colleagues, but
also how you rank among your industry peers with the
How You Rank “Professionals Like You” tool.

' Mike Austin 2nd

Chief Creative Officer at Eleven Inc.

Similar

» 1 shared connection -
Chief Creative Officer/Partner at Eleven, Inc.
Executive Creative Director at BBDO San Francisco
Executive Creative Director at Saatchi & Saatchi Los Angeles
Creative Director/Writer at Goodby, Silverstein & Partners

Top 100

You rank in the top 50% for profile views among professionals like you.

#31
You rank in the for profile views among professionals like you.

#31 outor 100 e last 30 day;

~ Jump to you : - " Choryl Balhorn
k
Designer at Apple
3 Janet Mitchell
rience Designer at Yahoo 5 l‘

- Katie Cowell

The Countess Group - Marketing & Communications
info@thecountessgroup.com 407-242-4200
www.TheCountessGroup.com Call Us Anytime!
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OPEN PROFILE

Open Profile is

a Premium-only feature.

[
o
©
<
%)
[}
ko)
(%)
Q
O
e
=
(o]
n

INMAIL

InMail is

a Premium-only feature.

Source: SlideShare

The Countess Group - Marketing & Communications
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OPEN PROFILE

in ‘ prREMIUM | With Open Profile, any member on Linkedin can
| reach out to you free of charge.

Anna Harris
Creati i

of Visual Ats

Con Send Anna InMail A 251

B Contact Inf wwwlinkedin.g b/anna-harris/17/402/75b

INMAIL

Looking to reach a recruiter, prospect, or industry
expert outside of your network? Send direct
messages to anyone on LinkedIn via InMail.

inr‘ PREMIUM |

InMail™
Cofipise your message

Ta:
Lauren Meyers

From:
@™ John Brown

¥ Include my contas

Enter the contact information you would like 1o share

Email. jorown72@gmail.com ¥

Category: | Expertise requost  §

Subjeet: Your exportise in the tech industry

Your message to Lauren: Ty
Hi Lauren Intereated in:

g
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InMail Best Practices

1. Write a compelling subject line: Make your purpose clear and
give the recipient a reason to want to learn more.

2.Be brief: Be polite, brief and to the point. Shorter is better.

3.Select recipients carefully: Recipient response rates may be higher for
active LinkedIn users.

4.Make it about them: Focus your message on their needs and interests.
Talk about how you can help.

5.Start a conversation: Mention a relevant event, industry trend or

common connection.

6.Personalize your messages: Research prospects and customize your

messages. Avoid canned messages.

7.Use a call to action: Make the next steps clear. Suggest a specific time
to meet or share a demo.

8.Focus on quality versus quantity: Send a follow-up InMail only when you
have new information. © 017 - ken Countess — 407-
242-4200 - All Rights Reserved

Copyright 2017 - All Rights Reserved

To Summarize

— 500 million members
— 5 billion searches annually
— 2,000,000 Groups

— 4,000,000 Companies

* Create/use your company page
— Gain a following
— Post your articles there
— Link to your website
— Keep it fresh

— Combine Email with LinkedIn for maximum results

Lo © 2017 - Ken Countess —
@ :Ountess 'm info@4EropntesAZropP-com| RIMSZAZ—AZOO — www.TheCountessGroup.com

@ countessgoup

Dig In

© 2017 - Ken Countess — 407-242-4200 — All Rights Reserved
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@ countessgoup

Leverage
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To Summarize

— 500 million members
— 5 billion searches annually
— 2,000,000 Groups

— 4,000,000 Companies
* Create/use your company page

— Gain a following
— Post your articles there www.linkedin.com/in/kencountess

— Link to your website

— Keep it fresh
— Combine Email with LinkedIn for maximum results

T © 2017 - Ken Countess — B e
@ :Ountess -:m info @4 EEopNtEAZORP-Com| Rigﬂ(sz“,‘uoo — www.TheCountessGroup.com :Ountess ':m info@thecountessgroup.com — 407-242-4200 — www.TheCountessGroup.com

@ ou & The
“Market Your Business Like A Pro”
Podcast

What'’s Your Next Step?

Get a Private

30 minute . . .
Personal Coaching session Get expert marketing tips and advice
$99 - Today Only you can listen to each week: & iTines

Go to http://bit.ly/consult99 —Wherever you are
—Whenever you want

—On any device

T § mniessyoy © 2017 Ken Counts 47242420l ights Resred
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€ countessgoup

We help businesses

gain an unfair
advantage

over their competition
with
targeted marketing

&) countessgoup

[o—

Ken Countess Sales Specialist

The Countess Group Google Partner 4 B ::ou r—ou
Marketing & Communications AT SRARICETION om

407-242-4200

Gain An Unfair Advantage Over Your Competition

E info@thecountessgroup.com www.thecountessgroup.com
li facebook.com/TheCountessGroup E google.com/+TheCountessGroup
n twitter.com/CountessGroup @ int t, /C tessG vt (et r M
g interest.com/CountessGrou g Constant Contact” - = s
P P i A® v G ﬂ Sales Specialist
ﬁ linkedin.com/in/kencountess m instagram.com/CountessGroup Qicn 285
Wi youtube.com/CountessGroup ﬂ marketyourbusi d. _html

Gain An Unfair Advantage Over Your Competition

www.TheCountessGroup.com 407-242-4200 info@thecountessgroup.com
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