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The Gloucester County Board of Supervisors, the Economic 
Development Authority (EDA), County Administration and staff are 
dedicated to promoting and improving the economic health and quality of 
life in Gloucester. The EDA maximizes private, public and educational 
resources to create the best possible environment in which to live, work, 
shop, visit and do business.

Our Mission
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Message from the EDA Chairman

Gloucester County seeks to maintain and grow the vitality of our community. As in any 
County, we have a set of specific quantifiable goals established by our County 
Government. Among them are to lower vacancy rates in existing buildings, increase tax 
revenue, job creation and retention and to increase our property values. By prioritizing 
these goals, we maintain our accountability to the property owners who pay taxes in our 
community. Gloucester continues transforming itself into a community “open for business” 
with a vibrant and welcoming business friendly attitude. This business-friendly 
transformation has gained support and recognition from regional and state agencies 
including the Virginia Economic Development Partnership, the Virginia Economic 
Developers Association, Go Virginia the Virginia Department of Agriculture and Consumer 
Services, and the International Economic Developers Association. It is my pleasure to 
serve as the EDA president this year and I look forward to many more accomplishments in 
the upcoming year.

Sincerely,

Evan B. VanLeeuwen 
Chairman
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   New Business Focus Group - began a new 
planning process to develop new goals and 
initiatives to continue to move the County forward in 
terms of new business recruitment, potential land 
development and workforce development.

   Middle Peninsula Alliance - the Alliance is the new 
regional economic development organization that 
promotes and markets the region to new business 
and tourism opportunities. The regional organization 
hosted several economic development events 
during the year.

   Go Virginia initiative continues to make meaningful 
strides across the Commonwealth. Gloucester is 
part of Regional Council 6 made up of business 
leaders, educators, economic developers, and local 
officials from across the region. Go Virginia is 
working to restore Virginia’s position of economic 
leadership by growing and diversifying the state’s 

economy. The focus is the creation of state financial 
incentives, technical support, and other assistance 
that will encourage collaboration on private-sector 
growth and job creation by businesses, education 
and government in each region.

   Small Business Incentive Program - thirty-three 
grants were awarded to 17 businesses during the 
12-month period. There was approximately 
$456,279 in private investment with over $43,000 in 
public grants paid out. By every account, the second 
year of the program has proven to be a successful 
economic driver and marketing tool for the County.

   The Hampton Roads Small Business 
Development Center - scheduled 68 appointments 
over the past fiscal year. Jim Carroll met with small 
businesses one-on-one to provide consulting 
services.

Strategic Planning and Initiatives

Gloucester County is a community where businesses 
dedicated to remarkable customer service will be rewarded 

and thrive. In 2010 my wife and I moved to Gloucester 
County and built our Chick-fil-A restaurant. Since our 
grand opening in 2011, the restaurant has experience 

significant growth year after year. The key to our success 
has been the exceptional character of the workforce we 
discovered here. This is a tight knit community and our 

employees treat each other and our guests like family. In 
business and in life, the key to success is people. 

Gloucester County stands above the rest in the quality of 
the people who make up this community.

John Gordon, Chick-fil-A, Gloucester
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   There were 17 new business recruitments and 4 
business expansions during the fiscal year.

   Over 142 local business visits in FY17 as part of the 
Industry Visitation Program.

   New business licenses for FY17 totaled 237.

   New home based business licenses were 124 over 
the 12-month period.

   Fox Mill Centre expanded with the opening of Petco, 
Rack Room Shoes, TJ Max, Kay Jewelers, Sport 
Clips and Ulta. An additional 14,000 sq. ft. of retail 
space is being planned.

   2016 Association of Planning District Commissions 
in Williamsburg.

   Regional Forum on Economic Development at 
William & Mary.

   Hampton Roads Economic Development Alliance 
Workshop and City Manager/Chief Administrative 
Officer Luncheon in Hampton.

   Virginia Velocity Tour event in Newport News.

   The 11th Annual Meeting of the Greater Peninsula 
Workforce Development Board in Newport News.

   Governor’s Summit on Rural Prosperity in Irvington.

   Regional Home Based Resource and Expo in 
Williamsburg.

   Virginia Economic Developers Association 2016 
Annual Meeting in Richmond.

   Riverside Walter Reed Hospital - ground-breaking 
event for the Campus Expansion and Renovation 
project. The expansion and renovation project was 
estimated at over $35 million.

   Virginia Rural Coastal Summit at the Virginia 
Institute of Marine Sciences.

   The County received a state grant in the amount of 
$193,000 from the Virginia Department of Housing 
and Community Development to bring broadband to 
northern Gloucester through a partnership with Cox 
Communications.

   Gloucester reported the lowest unemployment in 
Hampton Roads at 3.2% in April.

   Fancy Food Show with the Virginia Economic 
Development Partnership to promote Gloucester 
and the Commonwealth of Virginia. The show is the 
largest North America specialty food and beverage 
show with over 2,400 exhibitors from 50 countries 
and over 46,000 attendees. Food processing is one 
of the target industries for the County and State.

   2016 Economic Development Summit held in 
Williamsburg.

   2017 International Economic Development Council 
Leadership Summit in Jacksonville.

Economic Development Initiatives, Associations, Partnerships, Events

VIMS Technician Michele Cochran (foreground) prepares 
to enter a sample into VIMS’ elemental analysis-isotope 
ratio mass spectrometer while graduate students Heidi 
Geisz (center) and Christie Pondell (back) look on. Photo 
by Harold Burrell. Photo by Harold Burrell.
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Local and Regional Partnerships

   Main Street Preservation Trust and the Main 
Street Association - partner in marketing, providing 
information and support for the successful Virginia 
Main Street designation. Collaboration on Main 
Street initiatives and new business recruitment.

   Gloucester County Chamber of Commerce 
through joint partnerships with events and 
sponsorships.

   Virginia Institute of Marine Sciences (VIMS). 
Quarterly meetings to share information and discuss 
strategies on joint projects and programs beneficial 
to all stakeholders.

   Peninsula Council for Workforce Development in 
their initiatives and events over the fiscal year.

   Middle Peninsula Regional Airport Authority in 
their master planning and initiatives.

   Middle Peninsula Alliance, a regional economic 
development organization formed to bring 
collaboration, information and resources to the 
Middle Peninsula communities.

   Gloucester County Parks, Recreation and 
Tourism initiatives and events
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   The FY17 Marketing Plan - on time and within budget.

   Press releases and public relations efforts resulted in $92,889 in media coverage and 
exposure for our business community.

   Direct mail marketing campaign targeting 32 commercial real estate firms between 
Richmond and Virginia Beach, promoting available land in the Gloucester Business Park.

   Ad space in the Gazette Journal and Glo-Quips promoting Business Appreciation 
Month in May.

   Liz Lane Graphics designed several marketing pieces including brochures and postcards.

   Trade & Industry Development magazine -  
4 quarterly ad placements promoting the Gloucester Business Park.

   Coastal Virginia Magazine - a two-page advertisement focusing on economic 
development, quality of life and tourism in Gloucester.

   Monthly newsletters highlighting new businesses, events, economic development 
resources, available buildings and sites, spotlights on existing businesses and more.

Marketing and Public Relations
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   Virginia Tech joint “Lunch & Learn” - two events 
with Director Lesa Hanlin. Event topics were 
“Coopetition” and “The Art of Negotiation.” Over 65 
participants attended the two events.

   “Quarterly Business Breakfast” - three events 
with the Chamber of Commerce during the year. 
Event topics were “Accounting & Investments,” 
“Virginia is for Lovers Marketing Initiatives,” and 
“Sink or Swim in Business.” Over 60 participants 
attended the three events.

   “Small Town and Merchants Program” (STAMP) 
with Marc Willson. Mr. Willson presented best 
practices in merchandising and promoting small 
businesses on a limited budget. Over 18 participants 
attended this event.

   The Virginia Department of Small Business and 
Supplier Diversity. Topics for the three events were 
“Moving Your Business Forward,” “Selling to the 
Commonwealth,” “Entrepreneur Express,” with an 
emphasis on SWaM Certification (Small Women and 
Minority) owned businesses. Over 50 participants 
attended the events.

Outreach Programs

Gloucester isn’t just the land of the life worth living. It’s the 
land of the life worth living WELL and we’ve been honored 
to be a part of this business community for more than 70 
years. It’s partly because of the support we’ve received in 
Gloucester over the years - at all levels, from the business 
friendly environment fostered by the EDA to our extremely 

loyal customers - that we’ve been able to grow to other 
regions, Mathews and New Kent Counties. Gloucester has 
remained at the heart of it all and the HQ for our company 

because of the support and history we have here.

Elizabeth McCormick, Phillips Energy
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   Blown Away Hair Salon

   Chesapeake Bank

   NAPA Auto Parts

   The Nurtury

   Aldi-announcement

   Gate of Life Acupuncture

   Gloucester Brewing Company

   Hibbett Sports

   Kay Jewelers 

   Little Caesars Pizza

   Martins Soul Food 

   Petco 

   Pivot Physical Therapy

   Rack Room Shoes

   Rick’s Cheese Steak Shop

   Sea’s Gifts, Plaques & More

   Sport Clips

   Strata Solar

   TJ Maxx

   Ulta

   Wild Horse Country Café  

and Malt Shoppe

Existing Business Expansion/Relocation Announcements

New Business Announcements
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Our move to the Middle Peninsula, and in particular Gloucester, 
was a long-range goal of ours. After we had opened the office 

in Mathews in 1980 (where there was only one bank), we 
decided that our future branches would be better located in 

areas where there was more business opportunity and 
potential for future growth. With the number of people moving 

to and working within a 15-30 mile radius of our proposed 
branch, we knew that Gloucester was the perfect match.

We are proud to say that when we consider a potential 
environment, we not only look for a place that we can live in but 

one that we can adopt as our own. We are also passionate 
about utilizing the resources that we have to serve our 

community and bring a greater return to our shareholders. At 
the time, Gloucester was essentially a ‘small town’ we 

understood, in which we could make a difference.

-Jeffrey M. Szyperski, Chesapeake Bank

Why Gloucester? I saw great potential in the area back 
in 1985 where there was a growing community of 

people in the Middle Peninsula who were burdened 
with a long commute to the nearest service area, 
almost an hour’s drive away in any direction. After 

living in Gloucester for 10+ years I felt it was a great 
community to live, work and raise a family.

-Bob Kubicki, Evergreen Development Company LLC

The Gloucester design office of PF&A Design, headed up 
by Lynne Bohon Manning, recently expanded its location 

to 6425 Canon Way in the Gloucester Business Park. 
Additional space for growth was needed. 

-Lynne Manning, PF&A Design

Our company saw great potential in Gloucester last year when we were looking for 
investment opportunities. We couldn’t be happier with the choice we made to Invest in 
Gloucester County. From day one we were welcome; their Department of Economic 
Development is exceptional!! There is a growing community of people providing a 

great labor force for any company looking for a great location to do business and to 
grow with the community.

-Wilber Flores / General Manager, EBBITT CORPORATION



17: new business recruitments 4: business expansions
142: local business visits as part of 

the Industry Visitation Program

32: commercial real estate firms 
targeted in a direct mail campaign 

to promote the Gloucester 
Business Park.

237: new business  
licenses for FY17 

$193,000: amount of a state grant 
from the Virginia Department of 

Housing and Community 
Development to bring broadband 
to northern Gloucester through a 

partnership with Cox 
Communications.

$92,889: value of media coverage.

$92,889

4: ad placements to promote the 
Gloucester Business Park.
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FY 2017 BY THE NUMBERS
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