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Your Philosophy Matters

Lyceus Group serves the modern marketing neghls
of the investment management industry.

Wait, what do you do?
* Public Relations

* Digital Marketing

* Copy Editing

* Thought Leadership
e Content Distribution




The World Today

Number of Global Users (Millions)
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Brief History of Mobile Phone Usage

Mobile Phone Users — 1995 - 2014...

1% to 73% Population Penetration Globally

1995 2014
80MM+ Mobile Phone Users 5.2B Mobile Phone Users

1% Population Penetration 73% Population Penetration

m Smartphone mFeature Phone
Source: KPCB. Informa, World Cellular Information Service (WCIS). Assumes in 1995, one mobile phone subscription per unique user (no duplication). Note: In 2014, user base per KPCB

timates based on Morgan Stanley Research and ITU data. Smartphone users & mobile phone users represent unique individuals owning mobile devices; mobile subscribers based on number
ions & may therefore overstate number of mobile users.
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Smartphones Usage

Millennials = Love Their Smartphones...

87% = ‘Smartphone Never Leaves My Side’

Millennial Smartphone Behavior, USA, 2014

My smartphone never
leaves my side, night
or day

When | wake up, the
first thing I do is
reach for my
smartphone

| spend more than
two hours every day

using my smartphone mAgree

mDisagree
In the next five years,
[ | believe everything
will be done on
mobile devices

E Not sure

P N FTRETI I

0% 20% 40% 60% 80% 100%

Source: KPCB. Zogby Analytics. Note: Zogby Analytics was commissioned by Mitek Systems, Inc. to conduct an online survey of 1,019 millennials who have a smartphone.
For the purposes of this survey, “millennials” are defined as adults between the ages of 18-34. All interviews were completed May 30 through June 6, 2014. Sums may

% owing to rounding.
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Human Interactions are in Decline

* Since 2009, the average number of face-to-
face meetings per year between wholesalers
and the advisors they support has declined
from 2.8 to just 1.0 in 2016.

Frequency of advisor meetings has declined

* The percentage of advisors whose perception @
of a firm’s overall capabilities is influenced by
the digital experiences provided by asset
managers has increased significantly,
from 58.7% in 2015 to 72.8% in 2016.

2.8X per veAR 1.0X per verR

2016
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Where is the Alpha for Asset Managers?

- 73% of advisors said the digital experiences provided by asset managers
influence their view of a firm’s overall capabilities—an increase of 16 points
from 2015.

- Only 16.3% of advisors tell Kasina that asset managers are meeting their
digital expectations.
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What Does Alpha Look Like?

Advertisers Remain Over-Indexed to Legacy Media

% of Time Spent in Media vs. % of Advertising Spending, USA, 2015
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Source: KPCB. Advertising spend based on IAB data for full year 2015. Print includes newspaper and magazine. Internet includes desktop + laptop + other

d devices. ~$22B opportunity calculated assuming Mobile ad spend share equal its respective time spent share. Time spent share data based on
475:6rArrgw§ denote Y/Y shift in percent share.Excludes out-of-home, video game, and cinema advertising.




So What are My Options

PAID

« Banner display ads

+ In-App

+ Streaming (ads on Pandora)

- Videos

« Text

- Paid social ads

- Location-based/geo-targeting
+ Sponsored content

« Public Relations

FREE-ish

Mobile Responsive Website

Email Campaigns

Newsletters

Content Creation

Social Media
« LinkedIn
- Twitter
- Facebook




Where to Start

- |s your website mobile responsive
- Are you emails mobile friendly

- Are email links mobile friendly

- Social Media

- Incorporate PR

- Are you monitoring via Google Analytics, Hubspot




(G Google Search > Webmasters > Mobile Friendly Websites (G Google Search > Webmasters > Mobile Friendly Websites

Mobile-Friendly Test Mobile-Friendly Test

https://www.queensroadfunds.com/ https://www.jenseninvestment.com/
Not mobile-friendly Awesome! This page is mobile-friendly.
Page appears not mobile-friendly How Googlebot sees this page How Googlebot sees this page Learn more about mobile-friendly pages
>< Taxt too smalltoread THEpAgEUSaR G sonrEs which arsbiacked b ronts o This page uses 5 resources which are blocked by robots.tut. If you're interested in leaming more about mabile sites, check out
Webmaster's Mohile Guide rinciples of Site Desigr
Does this screenshot look incorrect? Learn how ta let Googlebot  Does this screenshiot look incorrect? Leam how to our Webmaster's Mobile Guidz or the Principles of Site Design on

. J— ] e Web Fundamentals.
T pagenonechy view the page correctly

X Mobile viewport not set

+ Show resources + Show resources
> Content wider than screen

X Links too close together

This page may appeaar not mobile-friendly because the robots txt file
may block Googlebot from loading some of the page’s resources.

Learn how to unblock resources for G
If you've made sure Googlebot is not blocked, you can see : JENSEN
Pa eed Insights for more details on detected issues. Learn maors - e FUNDS

ces between the two tests

LEARN MORE

SEPARATELY
MANAGED
ACCOUNTS

T————
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tarkiofund.com © pughcapital.com ¢ a tcw.com © & pimco.com ©

PUGH CAPITAL = o=

MANAGEMENT . ‘ o PIMCO

wuruaL runps | sraarecies | esos | passs o —

CouMENTARY

When Will Fundamentals PLEASE CONFIRM YOUR LOCATION

Matter Again?

TARKIO FUND | TA RKIO

UNITED STATES v

[

INSTITUTIONAL FIXED INCOME ASSET MANAGEMENT

PLEASE TELL US YOUR ROLE

TARKIO FUND

- R
| Honyre A 1&' Ano-load mutual fund seeking |

Financial Intermediary

How o Invest The guiding principle of the Tark
partner in the business that they
pursues long-term capital appre
Performance approach to identify attractive e

Prospectus & Reports S TS [T e
o <3 6. Al rights rosprved Institutional Investor

Contact Us

' TARKIQ FUND NAV FOCUSED ON Individual
ACTIVE FIXED

Privac

¥
Please consider the investment objectives, risks and charg | N C O M E
prospectus contains this and other information about the F L U T
Please read the prospectus carefully before investing. S O I O N S
e

Mobile Websites: Responsive? I

An investment in the Fund is not a deposit of a bank and is

m o < MmO < mh m I < o m o
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@ Putnam

Customized Content

individual Investors Financial Advisors RIAs

itional Investors 401(k) Plans DCio

ELECTION2016 ~ HOW THE ELECTION COULD CHANGE THE ECONOMY

With U.S. government spending representing about one ‘**‘V‘ M
PIMCOQO fifth of GDP, a new president can have a significant impact

on economic activity. m m
PLEASE CONFIRM YOUR LOCATION

The election and the econol

g‘ UNITED STATES A

Partnerships and sponsors ¥ £ h Putnam FundVisualizer® ¥

Quick fund links - Performance in motion \ New feature! Import fund data from your

spreadsheets.

AMERICAS ASIA PACIFIC EUROPE

B Australia ‘ ' Belgium
@ Hong Kong ‘ ' France

Europe Financial advisors:

FundVisualizer®

A,
@
lutual Funds
@ Brazil
‘ L4 ' Canada : N\

0 Latin America ® Jlapan ‘ ' Italia Luxembourg
E = @ S
£= United States Singapaore o Netherlands Spain

F#OODDPO

0 Switzerland

Location not listed? Visit our Global site

United Kingdom

PLEASE TELL US YOUR ROLE

Our commitment to performance
-

excellence L ©Putnam

Finandial Intermediary Institutional Investor Individual Putnam Investm

s athl

BOSTON CELTICS sRADLEY

* Baliefinteamwork

* Dedication to winning
Save my selection =
* Focus on performance

i = Investment Choices Research Calculators and tools For advisors Company Find us
| il ; Mutual Funds White Papers CD vs Muni Bond FundVisualizer About Putnam Contactus
. College Savings Putnam Perspectives College Savings Investment strategies Careers News Room
~ Video Updates Roth IRA Site Map [ | w ofin]
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Email Marketing. A Glimpse.

- By 2018, 8 in 10 email users will likely
access their email accounts exclusively
from their mobile devices.

- Mobile email opens have grown by
180% in the last three years.

Source: Impactbnd.https://www.impactbnd.com/blog/mobile-marketing-statistics-for-2016

E-mail is still a significantly more effective way to acquire
customers than social media.

US customer-acquisition growth by channel,
% of customers acquired

18

18 Organic search

\E

2 = - Facebook

oo i .

2009 2010 201 2012 Q22013

¢ ~ Twitter

Source: Custora, E-Commerce Customer Acquisition Snapshot, 2013; McKinsey iConsumer
survey, 2012
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Email Marketing Tips

. s Most emails are opened on mobile devices
¢ Be as concise as pOSSIbIe In bOth According to mere than 1 billion email opens each month tracked by Litmus’ Email Analytics

desigh and content ;
- Use a single column template
- Use a single, clear call to action
- Avoid tiny fonts
- Take it easy on images

- Use a template

Source: Constant Contact, 5 Simple Tips for Mobile-Friendly Emails,
https://blogs.constantcontact.com/mobile-friendly-emails/.
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Email Marketing:
wnyOize Matters
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< Inbox (3) < > < Morningstar 201... < D < Inbox (2) < < Morningstar 201... >
. i i 2 FA News: Nick Murray On Championing Attendin
From: MFWire Neil Anderson @ Rl 0 S Liberty And The Free Market : g
To: Tucker Slosburg Hide T Today at 10:40 AM Mornmgstar?

\lQueens

We invite you to meet Eric
Schoenstein of Jensen
Investment Management at the
Morningstar conference.

ROAD FUNDS
MFWire AM Alert: Don't Email John Rogers s Wi

Today at 5:28 AM Queens Road Small Cap Value Fund
Queens Road s headsd for the Windy City!

Come by bt st wesk i Chicago at s Momingu
Confersnce o celebrats e 14in niversary of he Gueens

Stove Sarage, CEAS,
ot Caro peanuts

ANews

Mmmf;& Meet the Manager Event - Eric
RO Informatin Center
ATV .
Funds Found Blog J U L] R November 2, 2016 _Scho.enstem, ‘
= Dont Emal John Rogers [ o p— - : Managing Director, Portfolio
o
e Arl B0 conmictins .:"m. L " o Nick Murray On Manager
erformance Summary: March 1 H H H
e ————— o Championing Liberty And
ecent News from Around the Wel
Moot iran el bk ionas i The Free Market Hyatt McCormick Place Hotel
Doal Valve Funds On'aRun s Murray recommends this book when asked Tuesday. June 14. 2016
B Crost s T e e A i for one introduction to free-market Sessionyé 7:30 an’I 3:30 pm
snus Ml 7. _a.
Adtisan assols Up 5.1% I quartar s e capitalism.
Robo Adviser Weatihfont Co-Founder Andy Rachieft
Reclaims CEQ Post a - -
Exclusive: Wealthfronts Founder Reclaims CEO Role as -[I;h :_ Economics Of Online *Eric will be accepting 30 minute
Current Chief Steps Down ¢ atin E = , -
ETF Watch: Customer Saiisfaction Fund Debus £ PSR Man ah dgwomen prefer high-income Lr;z;u;iso Slaxr?g the ?ESSI?H times
‘Smart Beta ETF Investors Bad At Timing £77 con : s = . Space is limited
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dies " - .
Bl e ot T e Smart Beta Strategies Are email
s No Sure Thll’lg Jjshepherd@jenseninvestment.co
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Are Investors Using Social Media?

% of Institutional Investors Using Social Media For
Financial Topics

60%

50% -

40%

30%

20%

10% -

0% -
LinkedIn Facebook Twitter

Source: Greenwich Associates. Institutional Investing in the Digital Age: How Social Media Informs and Shapes the
Investing Process.




u u
Why Do Investors Use Social Media?
Read timely news or market/industry updates
Research specific industries
Seek opinions or commentary
Learn about investment products/services
Seek educational content to inform investing
Research asset management firms
Seek reccomendation of investment product/service
Join groups and observe discussions ;
Seek educational content to inform industry-specific...
Research asset management executives
Connect with other institutional investors/peers
Seek dialogue with an asset management firm %
Seek support or service from an asset management... A

Post or share product/services information

0% 10% 20% 30% 40% 50% 60%

... Source: Greenwich Associates. Institutional Investing in the Digital Age: How Social Media Informs and Shapes the &
Investing Process. Y. _ ‘,\



Who Are The Investors?

"At Least Monthly" Users Of Social Media For
Financial Topics By Institution Type

80%
70%
60%
50% -
40% -
30% -
20% -
10% -

0% -

® Linkedln
® Facebook
— Twitter

E&F Insurance Public Corporate
Pensions Pensions

... Source: Greenwich Associates. Institutional Investing in the Digital Age: How Social Media Informs and Shapes the
Investing Process. / \




hich Managers Are Optimizing Their
inkedIn Presence?

Using Rich Media Using Showcase Using Own Content

Franklin Templeton Investments BNP Paribas Investment Partners Baring Asset Management
- Financial Services Showcase Pages Investment Management
) E s 501-1000 employees
I 2 5001-10,000 employees BARINGS
= = BNP Paribas Investment... Now you
Now you social net
social riet Investment Management Home
Home  Careers 1001-5000 employees ===

5
FRANKLIN TEMPLETON e P |
‘ INVESTMENTS BT TET

< GAIN FROM OUR PERSPECTIVE™> Fidelity Investments Showcase Pages

e

Fidelity Investments

Financial Services Barin,
10,001+ employees back

Pioneer Investments
Financial Services
1001-5000 employees

Citadel LLC
Financial Services
1001-5000 employees

Now y|

social
Home  Careers

Nowr ya

Fidelity Institutional
soclal r

Wealth Services
4,381 followers
+ Follow

Home  Carsers

Recent College
Graduates

National Financial
1,336 followers

+ Follow

Fidelity Institutional Asset
Pioneer Investments i< a leading global asset management company dedicated to growing and { M 1y s
preserving client assets. We are present in 28 countries and employ an experienced team of over 2,090 - AnAgMIer
Griplnyeas woddwide, inghiding néarly 360 vastmont praféssionals ‘Our bidhaF investment centers i 943 followers

~ Seemore v + Follow The firm operates two independent businesses, Citadel and Citadel Securities.

gl Transnes o than 524 Bilion i v aste cavnal stroes  drare range oF ini st

" 'Source: Kurtosys. Social Media for Asset Managers Series: LinkedIn, April 23, 2015
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esterda !
< Camera 4:37 PM y All Photos truckers and rails. JJ

B daimes dure 2013

Twitter. DO I H ave TO? Ahli United Bank : AUB reports net

operating profit of KD 54.7m

owler.com
- Requires planning = >
. BlackRock® @blackrock - 19m v
° Tlme consumer LR Pop quiz: Does the stock market see e
higher returns with one political party 8 Worth noting. #VIX level vs SPX realized
over the other? We're reveal the answer vols was (@ Wides since glotil fin, (eats,
Spts above typical spread. ¥S
° Great for PR tomorrow! ; == =
i b £ iy B s
. [ Yes, the Democratic Party ]
- Charts are your friend
[ Yes, the Republican Party ]
- Make friends with Compliance [ il ]
270 votes » 12 hours 40 minutes left BRRRERRARRERES

ﬁ Google search activity for #VirualReality
’ Megan Murphy @meganmurp - 20m v ﬁS#AugmentedReality taking off {c/o G5).
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Public Relations in Social Media

Kelly Evans © TWEETE  FOLLOWING  FOLLOWERS  FAVORITES  LISTS
@Kelly_Evans 21.5K 965 55K 8213 2
© R TR - b

Kelly Evans ([kelly_Evans - Sep 23

"The problem is 28-year-olds are behaving
like 60-year-olds getting ready to retirel” -
Bill Smead @CNBC

Kelly Evans @Kelly_Evans - Sep 23
B "28-year-olds have the best balance
sheets that 28-year-olds have had in forty

or fiftymuﬁiill Smead @CNBC

’ 0 Marc Andreessen TWEETS FOLLOWING FOLLOWERS FAVORITES LIZTS

el @pmarca 69.2K 5,159 407K 180K 26
| s it
| C ool

e
= e rma—— ———— e e

& Marc Andreessen retwested
—————

-

Kelly Evans kelly Evar
"28-year-olds have the best balance sheets that 28-year-olds have had
in forty or fifty years " -Bill Smead @CNBC

s - Sep 23 -

32 49




The Most Influential Managers on Twitter

Top 20

Deutchse Bank Allianz

Goldman Sachs New York Life
Wells Fargo Citi

Morgan Stanley CBRE

Credit Suisse J.P. Morgan

UBS DWS Investments
Merrill Lynch USAA

Prudential State Street

The Hartford BlackRock
Putnam Investments BMO

Source: Kurtosys Power 100: The Most Influential Asset Managers on Twitter.




How are they doing it?

Invesco Distributors, Inc.  EEUS LogIn QR Register WiContactUs sBriefcase Individual Investor ¥

Accounts &
Peformance & Everts Tools Services

Invesco

Who We Are

a = & 4 » Who We Are » Stay Connected with Invesco
Who We Are Stay Connected with Invesco
Contact

Invesco US App for iPad and iPhone

Careers

Stay Connected with
Tnvesco

hy the Mountain

App highlights:*

Explore products across a range of asset classes.,

Share items of interest with clients and colleagues.
Awards " — 3 " » .

i Subscribe to insights by topic or author to get timely notifications form our
investment professionals.

h our Intentional Income

Generate a customized list of income strategies w
FinderSM

Attendees of an Invesco-hosted event car access meeting details, such as
travel information, meeting agendas, and download meeting materials

“Nat all features available on all platforms.

iPad iPhone
‘p"s{;;,e W ideo tutorial avallable Ap;; Store

iPad and iPhone are trademarks of Apple Inc., registered in the US and other countries. App Store is & service mark of Apple Inc.

.‘,\ Invesco US Mobile Apps Features

Invesco

Portfolio Tlustrator

Access Add Items

iPad and iPhone are trademarks of Apple Inc., registered in the US and other countries. App Store is a service mark of Apple Inc.

4,\ Invesco US Mobile Apps Features

Invesco
Browse Access Create Add 1tem el St Advisor
Products TInsights Watchiist to Briefca: (advisor use only) Events
Invesco US App for iPad + v v v 4 v v
Invesco US App for iPhone v 4 v v v v
Social Media
Invesco on Twitter Invesco on LinkedIn
Fallow @TnvescoUs for timely insights from our Connect with us on LinkedIn and get real-time
investment experts and market, economic and updates from our investing experts on key market
retirement strategists. and ecanomic events.

@PowerShares provides ETF-specific strategies
and updates, plus news to know on general
investing topics. Subscribe to our blog and get Instant notification
of the newest pests from our investment
professionals.

Intentional Investing Forum Blog

@ICDifferently offers practice management tips
and guidance for financial professionals.

View Invesco's Commenting Guidelines
Invesco on Facebook

Join our Facebook community and learn more
about the people behind Invesco,

Products & Performance Literature & Forms Company Information Stay Connected
Financial Products Literature Corporate Home | @ in f &

College Savings Plan Forms. Careers. !
Investor Relations Invesco Mobile us™

Reti it Pl o
Simen e Accounts & Services

Insights, News & Events Accounts & Services Contact Informa
Insights Retirement Plan Manager Contact Us

£

Newsroom CollegeBound 529

Bets About Us

Resources & Tools ‘Who We Are
Resources
Tools

Investment Objectives



Untested Social Media

00000 ATRT & 12:06 PM 7 % 51%m )
< putnaminvestments
124 492

posts followers

following
' FOLLOWING n

Putnam Investments

Funds distributed by Putnam Retail Management.
Download a prospectus: http://bit.ly/1sGkJgN. For
disclosure go to https://www.putnam.com/
socialmedia/.

www.putnam.com/

Instagram

* Few Asset Managers
* Compliance Concerns
* ROI?

* But why not a pic of the
office?
* A pic of a chart you like?

e0000 AT&AT 7T 12:06 PM % 51% W}
& betterment_com
326 1,919 80

posts followers following

+ FoLLOw ] v
Betterment

Betterment is an SEC-registered automated
investment service in New York, NY. http://bit.ly/
BettermentDisclosures

betterment.com
E

ollowed by downtownjoshbrowr




How People Use Filters Now

Branded Snapchat Lenses & Facebook Filters...

Increasingly Applied by Users

Taco Bell Cinco de Mayo Lens Gatorade Super Bowl Lens Iron Man Filter from MSQRD
224MM Views on Snapchat 165MM Views on Snapchat 8MM+ Views on Facebook
5/5/16 2/7/16 3/9/16

Average Snapchatter Plays With Sponsored Lens for
20 Seconds

Source: Snapchat, Facebook Time on sponsored lens excludes time taking and uploading image / video

-
-




Could Asset Mangers Use Filters?

Shapchat

* Wide open
* Compliance
* ROI

Why not

* Pic of team having fun

* Goofing off before
going on air

Investors want to feel part
of the club.




- Three in four American consumers say social media influences their buying
decisions.

- A whopping 80% of consumers are more likely to trust a company with a
CEO who is active on social media.

- 78% of employees would rather work for an organization helmed by a CEO
who leverages social media.

ROI to Social Media Marketing
- Think building brand awareness AND building trust

Source: http://www.thinkadvisor.com/2016/10/19/3-powerful-benefits-financial-company-ceos-realize l

— PN\ SN




the home office, so throw me a bone.”

- Mobile responsive website
« Testit
- If fail, fix it—worth the cost:

« According to Mickinsey & Co: Google says 61% of users are unlikely to return to a mobile
site they had trouble accessing and 40% visit a competitor’s site instead.

- Mobile responsive emails/newsletters
+ Find a template
- Test font
- Be selective on images

“That’s great but | gotta sell this back in /

- Targeted use of social media
- Start with Linkedln
- Feed with content you already generate

- Test run other platforms \ O
f NS
T /4 N A




Questions?

Contact:
Tucker Slosburg
206.652.3206

tslosburg@lyceusgroup.com

B,




