


Building an Honest, Effective Voice with a Strong Social Content Strategy

Asset managers have rightfully ramped up 
their investment and focus in social media 
strategies, however, many digital content 
teams still struggle to define their voice. How 
much and what kind of content should they 
produce, and on which channels should they 
distribute it?Michael Corasaniti, Digital Marketing, Legg Mason

@mikecorasaniti

/michaelcorasaniti



• Founded in 1899

• HQ: Baltimore, MD

• Nine investment affiliates

• Offices in New York, Stamford, CT, and 
around the world

• Nine investment affiliates headquartered 
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Why Social Media?

The use of social media in asset management 
has exploded over the last five years, with firms 
rightfully devoting more effort and attention to 
their social media strategies.

Social strategies that were once an afterthought 
are now compulsory for firms looking to engage 
their audiences in places they are already active.

Firms are doing a disservice to their branding, 
their employees, and their audience by not 
developing a social media strategy that reflects 
their values, goals, and expertise.



How do you build an 
honest, effective voice?



LinkedIn



Twitter



Facebook



YouTube



Harvest Exchange
(And other industry-focused platforms)



Instagram



Periscope
(And other live platforms)



Global Platforms
(Sina Weibo, WeChat, more…)

Snapchat
Pinterest

What comes next?



Legg Mason’s Journey



Thought Leadership & Educational Resources



Life At Legg Mason



Sponsored Campaigns & Targeting



Brand Engagement


