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of business decision-makers prefer to get
company information in a series of articles
rather than via advertisements

Adding social media sharing options to
emails may increase CTR by

of consumers say that videos give them a
positive impression of a company

Sources: Impress: Top 3 Digital Marketing Trends for 2016; Inc.: Digital marketing in 2016: What to Expect
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of consumers consider companies that
produce video content to be more
trustworthy

Content marketing costs less per lead
than outbound marketing by

of consumers believe that organizations
providing custom content are interested in
building good relationships with them
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Knowing your audience...

0/ of marketers are currently implementing 0/ of marketers are planning to use behavioral
20 A) behavioral email marketing 39 A) email targeting

48% of consumers start their 26% of consumers inquire within

inquiries on search engines mobile applications

78% of CMOs think custom content is the future of marketing

0/ of SEO market share is held by Google 0/ of consumers find custom content useful
67% 90%

Sources: Adestra: Tenth annual Email Marketing Industry Census; Marketo: Digital Marketing 101; Salesforce: 25 Content Marketing Stats to Jumpstart Your Efforts
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say in-person events are most
effective for B2B marketers

of customers find print
marketing to be the most
trustworthy type of
marketing

of B2B marketers are still using print or
other off-line promotions as part of their
marketing strategy

of people retain print for future
reference

of marketers have an event program with
lead generation being the top goal

Sources: Top Rank Marketing: 140 B2B Content Marketing Statistics for 2016; DMR: 1- Print Marketing Statistics You Should Know; BtoB magazine: State of Event Marketing, July 2011
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Success with digital and traditional...

Open Letter To Congress

TINE IS NOT 08 DUR SIE:
HOW TO GET MORE AMERICANS
SAVING FOR RETIREMENT

Print & Digital Ads
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call on Congress to provide workplace
savings plans for all workers.
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‘§SgA CEO urges Congress to act on retirement sa...
State Street Global Advisors' President and CEQ Ronald
O'Hanley is calling on Congress to enact legislation that
ensures workplace retirement savings coverage for all...
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Indeed, we live longer, we work longer...and in many
ways, these are great things. But as a result,

WE EXPECT THE LIFESTYLES WE

E Ron 0'Hanley's Open Letter to Congress
sremn | sowmr @

LowNLOAD,

Policy Paper: Moving the Coverage Needle
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LEAD TO LAST LONGER

— and for that we need our savings to do the same.
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Ron U'Hanley, President & CEO of State Street Global Advisors
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SSGA Chief Ron O'Hanley calls on Congress to ensure universal
workplace #retirement coverage for US workers. goo.gl/KCXCAF

Social Media

of working households lack access
or are not eligible, to participate

in an employer-sponsored defined
contribution (DC) plan, which

has become the foundation for
retirement in the US.
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* Roundtable discussion — identify one presenter per table

* As atable, discuss the variety of digital tactics used at your firm
* Identify the top two digital tactics

* Each presenter shares top two tactics

* Whatis trending

 Thoughts and perspectives
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Key takeaways

* Create an integrated marketing plan using both digital and traditional

strategies

e Align messaging across the organization

* Have a robust content marketing strategy
 Make it impactful; time to market is key

e Align your go-to-market strategy

* Optimize all forms of media
* Take a targeted, customized approach

 Know your audience and their preferences
* Track and measure

* QOverlay marketing activity with sales outreach

e Measure ROI
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Questions?

——
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